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WHO WE ARE

Madanyat is a Lebanese Non-Governmental
Organization, registered in March 2019,
under the number 2389, aiming to respond
effectively to the social change occurring in
the country, believing that a diversity of voices
will lead to a fairer, and more inclusive and
democratic society. 

WHAT ARE OUR VALUES

We believe in the importance of fair and
effective participation of women and youth
in public life and policy making, gender
equality & justice, women and youth
empowerment and inclusiveness. These
values are valid throughout the
organisation’s recruitment process of its
team, beneficiaries’ consultation and
implementation of its projects.

Madanyat  has  a  stable  structure with involved board members,  a
President,  Nada Saleh Anid/expert  in  gender  equal ity  issues,  a
Secretary,   Georges  Nehmé/lawyer,  and a  Treasurer ,  Mart ine
Tchopourian/f inancial  expert ,  per iodical ly  updated on the
advancement of  the programs,  and a  young and dedicated team
with specif ic  job descr ipt ions.  
Madanyat  doesn’t  have a  membership system,  but  rel ies  on a
wide network formed by benef ic iar ies  and focal  points  from  a l l
Lebanese regions.
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MISSION&
OBJECT IVES

Madanyat’s mission is to
Actively contribute to reaching gender
equality in all designated and elected
bodies;

Mobilize and unite women, youth and men
from around the country willing to work for
political, economic, cultural and social
justice for all;

Advocate a new vision where politics is
accessible to women and youth by working
with all political parties, promoting electoral
and other reforms and raising awareness
about the impact of women’s under-
representation;

Spread art and culture as a vector of social
cohesion, diversity and promoting human
rights.

Gender Equality;

Political and Social Justice;

Women Empowerment;

Art and Culture.

Madanyat’s main objectives are
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NETWORKS

Madanyat is member of several networks
Women in Parliament committee, Anna Lindh
network and steering committee for gender
issues, Euro-Mediterranean Women’s Foundation,
UNDP Electoral Working Group, and the Feminist
Platform led by UN women. 
Madanyat has implemented projects in
partnership with different NGOs: ONDES,
Maharat, Borderless and has strong ties with
international organizations and other NGOs
working for democracy, gender equality and good
governance.
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BENEFIC IA IR IES
Number of Beneficiaries
Since 2019 till today, Madanyat has worked
with a total of 1500 direct beneficiaries,
2168298 indirect beneficiaries and 8913629
through Social Media outreach from different
areas. Beneficiaries were outreached by
Madanyat's field officers and/or partners,
social media announcements and by
referrals.

We commit to the principles of
Inclusivity 
Madanyat ensures equal participation of all
groups and communities. We bring together
women, youth and men from all around the
country from different backgrounds willing to
work for political, economic, cultural and
social justice for all.
Madanyat's ensures an inclusive environment
during the implementation of its projects.
We actively contribute to reaching gender
equality in all designated and elected bodies
to ensure equal representation. Our
organization designs and implements in
collaboration with its partners' awareness
campaigns, focus group discussions and
open dialogues to reach a broad audience
aware of the importance of women’s role in
the Lebanese political and social life. Our
work also includes conducting quantitative
and qualitative research to add to the
literature recent data related to Lebanese
perspective of women participation in
politics.
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Figure 1
The graph below shows the
approximate number of participants
who were directly (1500), indirectly
(2168298) and by social media
outreach (8913629) involved in
Madanyat's projects from 2019 till
November 2022.
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PROJECTS

1-MARSAD WAWP
December 2022- June 2023
2-Mechouar
December 2022- December 2023
3-Ardi Through our Lens
September 2022- March 2023
4-Building My Independence
September 2022- March 2023
5-MARSAD WAWP
February 2022- June 2022
6-Youth Vote
November 2021- June 2022
7-Me Too Politics
February 2022- July 2022
8-La Tribune
September 2021-November 2021
9-Moubadirat
February 2022- July 2022
10-We Go Public
January 2022- August 2022
11-Revive
July 2021- June 2022
12-Women In Politics
November 2020- June 2021
13- Youth Matters
June 2021-September 2021
14. Delving into women leadership,
perceptions
November 2020-May 2021
15-Sawtna
October 2020- June 2021
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FUNDS

Previous Donor Support
Donor 1:  Canadian Fund for Local Initiatives,  $66,713.80/ 2022-2023
Donor 2:  Zovighian partnership, $22,650/ 2022-2023
Donor 3: UNDP, $34,000 / 2022 
                   UNDP, $45,000/ 2020-2021
Donor 4: UN Women,$21,000 /2022
                  UN Women,  $139,650/2021-2022
Donor 5: L’Organisation Internationale de la Francophonie, €80,000/ 2023
                  L’Organisation Internationale de la Francophonie, €37,000/ 2022-2022
                  L’Organisation Internationale de la Francophonie, €13,000/ 2021-2021
Donor 6: Embassy of Finland, €39,976/ 2022
Donor 7: US Embassy, $45,310/ 2021-2022
                  US Embassy, $42,390/ 2021
                  US Embassy, $26,390/ 2020-2021

 
 
 
 

Figure 2
The graph shows the
amount of funds
that received  from
the donors.
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SOME OF OUR KEY
ACHIEVEMENTS

Youth Vote
80% of the youth enhanced their knowledge
in the Lebanese electoral law, gender
equality in politics and accountability due
to the training sessions  with 1,074,884
social media users were reached through
organic and paid media.

Revive
The women designed and led a need
assessment for their areas and
implemented 6 initiatives based on these
needs while working with multiple
stakeholders from municipalities and NGOs.
Developed two women committees in
vulnerable areas in Mount Lebanon: trained
and coached them to be active in their
communities. Created a needs assessment
through participatory methods and
supported the women in implementing their
initiatives.

 

Me Too /Sawtna
In the first project recommendations report
was launched with details on how to fight
VAWP. In the second report, multiple videos
featured key figures in politics to highlight
their experiences in violence against women
in politics. 
These projects aimed to raise awareness on
Violence Against Women in Politics and on
its detrimental effects at all levels of the
electoral process, while contributing to
institutional capacity building of
Supervisory Committee for Elections.
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Where we are

TODAY

SOME OF OUR KEY
ACHIEVEMENTS

Moubadirat/ We Go Public
30 videos launched online to highlight the
women’s projects.
wo projects to support women and their initiatives
through training sessions for 30 women to coach
them on how to move forward with their initiatives
and how to transform them into policies if
possible. 

La Tribune
Increased the knowledge  of 40
youth on issues related to women’s
rights in Lebanon and with enhanced
skills of public speaking and
debating.

Youth Matters
70% of the youth enhanced their knowledge in
politics and the role of the Lebanese women in
this matter, in addition to the importance of
voting and policymaking. 5 dissemination events
were implemented
Strengthened the political and legislative
knowledge of 20 youth in Lebanon through
training sessions, along with supporting the
youth facilitating dissemination events to reach a
broader audience. 

Women In Politics: Delving into women
empowerment, perceptions and attitudes
Engaged women experts in politics in addition to
youth and other Lebanese groups in the research
and reached a sample of 1000 Lebanese persons.
Developed qualitative and quantitative research
to understand the perspective of Lebanese
people and their attitudes of women in politics.
Produced a full report of the results along with
animated videos for social media.
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Donors and Coalitions

Canadian Fund for Local Initiatives
Zovighian Partnership
Embassy of Finland Beirut
Organisation Internationale de La Francophonie 
UNWomen
US Embassy in Lebanon
UNDP
USAID
European Union
Women's Peace and Humanitarian Fund

Donors

Coalitions
ONDES
Bordeless NGO
Maharat Foundation


